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4. Standarde minimale ale université;ii

Post didactic

Realizari conform standardelor proprii ale universitatii

Asistent universitar

* Doua articole in reviste cotate WoS ca prim autor, cu
SRI > 0,5.

1)

Nichifor E., Lixandroiu R.C., Maican I.C,,
Sumedrea S., Chitu B., Chitu. I.B., Tecdu A.S.,
Bratucu G. - Unlocking the Entrepreneurial State
of Mind for Digital Decade: SMEs and Digital
Marketing. Electronics 2022 11(15) 2358
(Impact Factor ICR -2,690),
https://doi.org/10.3390/electronics11152358
W0S:000840196300001.

Nichifor, E., Lixandroiu R.C, Sumedrea S., Chitu
I.B., Bratucu G. - How Can SMEs Become More

Sustainable? Modelling the M-Commerce
Consumer Behaviour with Contingent Free
Shipping and Customer Journey’s Touchpoints
Optimisation. 2021. Sustainability 2021, 13(12),
6845; https://doi.org/10.3390/su13126845
(Impact Factor JCR 2021 - 3,889, Q2)
https://www.mdpi.com/2071-
1050/13/12/6845 W0S:000666349000001.

Carte la o editurd cu prestigiu recunoscut:
«Marketingul digital - o solutie pentru
dezvoltarea ecosistemului antreprenorial din
Romania”, Ed. Universitar3, Bucuresti. ISBN
978-606-28-1538-7.
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