Universitatea Transilvania din Brasov
Facultatea de Stiinte Economice si
Administrarea Afacerilor (FSEAA)

Disciplinele postului:

Departamentul de Finante, Contabilitate -Macroeconomie;
si Teorie Economica -Economie generala;
-Microeconomie.

-Aspecte juridice 1n internet si marketing;

Poz. postului: nr. 19 - Conferentiar universitar

FISA DE VERIFICARE A INDEPLINIRII STANDARDELOR MINIMALE NATIONALE
in conformitate cu grila de evaluare a comisiei CNATDCU aferentd domeniului postului,

Candidat:
Functia actuala: lector univ. titular

grila cuprinsa in ordinul O.M.E.N. 4204 din 15 iulie 2013
(care modifica O.M.E.C.T.S. 6560 din 20 decembrie 2012)

Conferentiar universitar, pozitia 19 - Dep. F.C.T.E.

publicat in Monitorul Oficial al Romaniei partea a III-a, nr. 571 din 10.05 2016

DAJ Alexis - Ion Data nasterii: 02.08.1980

Departamentul M.T.S.A.IL

Institutia: Univ. Transilvania Brasov-FSEAA,

Calcul privind indeplinirea standardelor minimale necesare si obligatorii Punctaj | Punctaj
pentru conferirea titlurilor didactice din invatamantul superior in acordat | realizat
conformitate cu grila de evaluare a comisiei CNATDCU - aferenta Py

domeniului postului, grila cuprinsa in ordinul O.M.E.N. 4204 din 15 iulie

2013 (care modifica O.M.E.C.T.S. 6560 din 20 decembrie 2012)
Crite- | Tipul activitatilor
riu
Al Activitatea didactica si profesionala (A1)

1.1 Carti si capitole/studii in carti de Punctaj

specialitate sau volume colective total 1.1
=17,14

1.1.1.2 Carti de specialitate - nationale (8)

1.) ,,Dreptul afacerilor”, DAJ Alexis, Ed. Lux Libris, Brasov, 2011, ISBN 978 1*8 8

973 131 -114 - 2;

http://www .luxlibris.ro/Aparitii/2011/Dreptul%20afacerilor.pdf;

2.) “Business Law”, DAJ Alexis, Ed. Lux Libris, Brasov, 2011, ISBN 978 973 1*8 8

131 - 115 - 9, http://www.luxlibris.ro/Aparitii/2011.

3.) yModele pentru Noua Economie in Romdnia”, Dana Radu Colibaba, Ion 1/7*8 1,14

Smeureanu coordonatori, Coautor - DAJ Alexis s.a.- 106 pg:, Editura ASE, (8 *

Bucuresti, 2004, ISBN 973-594-553-3, 0.143=1

.144)
Punctaj total realizat - A1=8+8+1,14 = 17,14 17,14
A2 Activitatea de cercetare (A2)

2.1 Articole care prezinta contributii stiintifice originale, in extenso, Punctaj

publicate de candidat ca autor sau coautor, in reviste cotate ISI sau BDI* total 2.1
=72,63

2.1.1 Articol care prezintd contributii stiintifice originale, in extenso, publicat (8)

intr-o revista cotatd ISI cu factor de impact mai mare ca 0

»IFrom Decentralization to Independence in 21st Century Europe: Economic 1*8 8

and Legal Challenges of Developing the EU’s Institutional Framework on the
Backdrop of a Hyper-Technological Economy”

p. 122

Revista: TRANSYLVANIAN REVIEW ISSN:12211249

An Aparitie: 2015




Autor: DAJ Alexis
http://www.centruldestudiitransilvane.ro/detaliu.aspx?eID=713&t=Review%202
015%20-%202035&cat=0

2.1.2 Articol care prezintd contributii stiintifice originale, in extenso, publicat (6)

intr-o revista indexata de cel putin 2 din bazele de date internationale recunoscute

1.) ,Sistem statistic de indicatori pentru cuantificarea §i monitorizarea Noii 1/6*6 1

Economii in Romdnia. Definirea cadrului conceptual al noilor fenomene

implicate de Noua Economie”, Dana Radu Colibaba, Irina Isaic-Maniu, Giani

Gradinaru, Alexis Daj, Andrei Ghetu, Catilin Cretu, Revista Economia, Seria

MANAGEMENT, Vol. 7, Nr. 3 Special / 2004, pag. 283-292, Ed. ASE

Bucuresti, 2004, ISSN 1454-0320.

Indexatd in BDI: EBSCO, CABELLS, DOAJ, EconLit

http://www.management.ase.ro/reveconomia/2004-special3/1.pdf

http://www.management.ase.ro/reveconomia/indexation.htm

http://www.mer.ase.ro/files/2004-special3/1.pdf

http://www.mer.ase.ro/index.php/about-us/indexation

2.) ,,The Substantiation of the Structure and Stages of the National | 1/20%6 0,3

Informational System Model” - Alexis DAJ — coautor; D. Colibaba,

V.Voineagu, E.Titan, I. Smeureanu, L. Anghel, B. Onete, P. Nistoreanu, I.

Niculescu Aron, Giani Gradinaru, A. Ghetu, R. Ignat, V. Balea, M. Roman, A.

Tudorica, L. Duguleana, C. Duguleana, M. Keul, R. Morandau, A Chirca,

Institutul National de Statistica, 2007, Bucuresti, in volumul Integrarea Romaniei

in Structurile Europene, Revista Romana de Statisticd, supliment decembrie

2007, pp. 43-49, ISSN 1018-046x;

http://www .revistadestatistica.ro/rezumate/6_2007/articol%204%20colibaba.pdf

http://www .revistadestatistica.ro/old/Revista/2007/sumar%206_2007.pdf

Indexed in: http://www.revistadestatistica.ro/istoric.html

DOAJ, REPEC, EBSCO

http://www .revistadestatistica.ro/index.php/indexing/

3.) “E-Marketing Tools and the New Dimension of Integrated Marketing | 1/2%6 3

Communications in European Higher Education Services”, Alexis Daj,

Andreea Chirca, Problems of Education in the 21st Century - Lituania, 2009,

ISSN 1822-7864, indexed and abstracted in EBSCO: Education Research

Complete, Copernicus Index, Cabells, Ulrich's Periodicals Directory and list

of Science Education Journals.

http://www.scientiasocialis.lt/pec/files/pdf/Daj_ Vol.12.pdf

http://www.jbse.webinfo.lt/Abstracting.htm

4.) “The Adoption of Digital Marketing in Financial Services under Crisis”, 1/2*6 3

Alexis Daj, Andreea Chirca, Bulletin of the Transilvania University of Brasov

* VOL. 2 (51)-2009, SERIES V - Economic Sciences,

ISSN 2065-2194 (Print),

ISSN 2065-2208 (CD-ROM),

http://webbut.unitbv.ro/BU2009/BULETIN2009/Series%20V/BULETIN%20V%

20PDF/161%20DAJ%20A CHIRCA%20A BUT%202009.pdf

Indexed in EBSCO Publishing DataBase, DOAJ and ProQuest:
http://www.ebscohost.com/titleLists/bth-journals.pdf
http://www.doaj.org/doaj?func=openurl&genre=journal&issn=20652194
http://search.proquest.com/docview/209550147?accountid=7257

5.) “The use of electronic communications in marketing activities - qualitative 1*6 6

research - exploring the perceptions and attitudes of economic agents from
Brasov”, Daj, A., Bulletin of the Transilvania University of Brasov ¢ Vol. 4 (53)
No.2 - 2011, Series V - Economic Sciences, ISSN 2065-2194 (Print),

ISSN 2065-2208 (CD-ROM),
http://webbut.unitbv.ro/BU2011/Series%20V/BULETIN%20V/05%20daj%20B
UT%202011%202.pdf

Indexed in EBSCO Publishing DataBase, DOAJ and ProQuest:
http://www.doaj.org/doaj?func=openurl&genre=journal&issn=20652194




http://www.ebscohost.com/titleLists/bth-journals.pdf
http://search.proquest.com/docview/1000454990?accountid=7257

6.) “Contemporary Marketing Trends: From One-To-One Marketing and the
Service-Dominant Logic to M2M Communications and Netnography”, DAJ
Alexis, Bulletin of the Transilvania University of Bragsov, VOL. 5 (54)- No. 1,
SERIES V, 2012,
http://webbut.unitbv.ro/BU2012/Series%20V/BULETIN%20V%20PDF/08%20d
aj.pdf

Indexed in Directory of Open Access Journals - DOAJ,EBSCO Publishing
DataBase and in ProQuest:
http://www.doaj.org/doaj?func=openurl&genre=journal &issn=20652194
http://www.ebscohost.com/titleLists/bth-journals.pdf
http://search.proquest.com/publication/prod.academic_publications 105975?acco
untid=7257#

1*6

7.) “Economic and Legal Aspects of Introducing Novel Ict Instruments:
Integrating Sound into Social Media Marketing - From Audio Branding to
Soundscaping” , DAJ Alexis, Bulletin of the Transilvania University of Brasov ¢
Vol. 6 (55) *No. 2 - 2013 - Series V: Economic Sciences ISSN:2065-2194
Autori:1
http://webbut.unitbv.ro/BU2013/Series%20V/BULETIN%20V/004%20daj%20B
UT%202013%202.pdf
http://webbut.unitbv.ro/Bulletin/Series%20V/Series%20V .html

1*6

8.) “Economic, Legal and Technological Facets of the European Unions
Regional Policies in a Networked World”, DAJ Alexis, Bulletin of the
Transilvania University of Bragov ¢ Vol. 7 (56) No.2 - 2014 SERIES V -
ECONOMIC SCIENCES, ISSN 2065-2194

Autori:1

http://webbut.unitbv.ro/BU2014/Series%20V/BULETIN%20V/IV-03 DAJ.pdf
http://webbut.unitbv.ro/Bulletin/Series%20V/Series%20V .html

1*6

2.1.3 Articole / studii publicate in volumele conferintelor indexate ISI
Proceedings sau internationale desfasurate in tard sau strdinatate (cu ISSN sau
ISBN)

“

9.) “HR and The Knowledge Economy — a Network Approach”- SIMPEC 2004
5™ International Symposium vol. II - Alexis DAJ, Editura INFOMARKET,
Brasov 2004 — ISBN 973-8204-58-5.

http://www .kubon-sagner.de/opac.html?record=9620209

1*4

10.) “NTT DoCoMo - The Successful Proliferation of 3G Services”; The 2006
International Conference on Commerce - Alexis DAJ, Facultatea de Comert,
ASE Bucuresti 27-29 martie, 2006, ISBN - 10 973-594-785-4; ISBN -13 976-
973-594-785-9.

1*4

11.) “Brand Management in the Context of Technological Convergence -
Intel’s Strategic Approach”- SIMPEC 2006 6™ International Symposium vol.
IT - Alexis DAJ, Editura INFOMARKET, Brasov 2006, ISBN 973-8204-84-4.

1*4

12.) “Rethinking Financial Services Marketing - Towards ICT Adoption and
EU Integration” - Alexis DAJ, Andreea Chirca;

International Conference Economic Integration, Competition and Globalization,
JEAN MONNET CHAIR, 2007, Brasov, ISBN 978-973-8204-94-2.
http://uefiscdi.gov.ro/articole/518/International-Conference-ECONOMIC-
INTEGRATION-COMPETITION-AND-GLOBALIZATION.html

1/2*4

13.) “Rethinking Financial Services Marketing — The Impact of
the EU ICT Regulation” - Alexis DAJ, Andreea Chirca;

International Conference Economic Integration, Competition and Globalization,
JEAN MONNET CHAIR, 2007, Brasov, ISBN 978-973-8204-94-2.
http://uefiscdi.gov.ro/articole/518/International-Conference-ECONOMIC-
INTEGRATION-COMPETITION-AND-GLOBALIZATION.html

1/2*4

14.) “Innovative Advertising Formats and the Reform of European Media
Regulation in a Broadband World”- Alexis DAJ, Andreea Chirca; “Present and
Future Challenges of the Common EU Policies” May 2008 - Jean Monnet Chair

1/2*4

3




Action “EUROPEAN ECONOMIC INTEGRATION”, Editura Universitatii
TRANSILVANIA din Brasov, 2008, ISBN 978-973-598-253-9.

15.) “The Impact of the European Financial Market Integration on Marketing
Strategies” - Alexis DAJ, Andreea Chirca; “Present and Future Challenges of the
Common EU Policies” May 2008 - JEAN MONNET CHAIR ACTION
“EUROPEAN  ECONOMIC INTEGRATION”, Editura  Universitatii
TRANSILVANIA din Bragov, 2008, ISBN 978-973-598-253-9.

1/2*4

16.) “Using Netnography as an ICT Research Tool for Higher Education
Marketing — the Case of Romania”, International Technology, Education and
Development Conference, Valencia — Spania, 9-11.03.2009, Alexis Daj,
Andreea Chirca, proceedings ISBN 978-84-612-7578-6, abstracts ISBN 978-84-
612-7580-9.

https://library.iated.org/view/DAJ2009USI

1/2*4

17.) “ICT-based Marketing Promotion of Higher Education: the Challenges
for Romanian Universities”, International Technology, Education and
Development Conference, Valencia — Spania, 9-11.03.2009, Andreea Chirca,
Alexis Daj, proceedings ISBN 978-84-612-7578-6, abstracts ISBN 978-84-612-
7580-9.

https://library.iated.org/view/CHIRCA2009ICT

1/2*4

18.) ,Marketing Strategies: Innovative Financial Services — Determining or
Overcoming the Crisis”, Alexis Daj, Andreea Chirca, International Conference
on Economic Engineering and Manufacturing Systems, 26-27.11.2009, Brasov,
CD-ROM Proceedings (with ISBN and peer review), RECENT, Vol. 10, no.
3(27), November, 2009, RECENT Journal - online version ISSN 2065-4529.
http://recentonline.ro/no_027.htm
http://recentonline.ro/files/IC_Journallnformation811.pdf
http://recentonline.ro/abs.htm

1/2*4

19.) ,,Digital Marketing Instruments: Using Online Communities for Product
Innovation”, Alexis Daj, Andreea Chirca, International Conference on
Economic Engineering and Manufacturing Systems, 26-27.11.2009, Brasov, CD-
ROM Proceedings (with ISBN and peer review), RECENT, Vol. 10, no. 3(27),
November, 2009, RECENT Journal - online version ISSN 2065-4529.
http://recentonline.ro/no_027.htm
http://recentonline.ro/files/IC_Journallnformation811.pdf
http://recentonline.ro/abs.htm

1/2*4

20.) “Digital marketing and regulatory challenges of Machine-to-Machine
(M2M) Communications”, Daj, A.; Samoila, C.; Ursutiu, D., 9th International
Conference on Remote Engineering and Virtual Instrumentation (REV), 2012,
Bilbao;
http://ieeexplore.ieee.org/xpl/articleDetails.jsp?arnumber=6293118&newsearch=t
rue&queryText=DAJ%20

Indexed in:

IEEE:

http://ieeexplore.ieee.org/xpl/mostRecentlssue.jsp?punumber=6273234
SCOPUS:

http://www.scopus.com/record/display.url?eid=2-s2.0-

84867301012 &origin=resultslist&sort=plf-
f&src=s&st1=rev+2012&nlo=&nlr=&nls=&sid=0001J9EmUpffSOPZ3w1CxJCE
9eF%3a20&sot=b&sdt=sisr&sl=14&s=CONF%28rev+2012%29&ref=%28daj%
29&relpos=0&relpos=0&searchTerm=%28 CONF%28rev+2012%29%29+AND+
%28daj%29

1/3*4

1,33

21.) “New Technologies and Requirements for Marketing Education in the Era
of Internet of Things (lot): The Need for University-Industry Linkages in
Romania”, DAJ Alexis, The 7™ International Conference on Virtual Learning
2012, Brasov: http://c3.icvl.eu/files/poster ICVL-12.pdf

ISI Proceedings via Web of Science,
http://www.icvl.eu/2012/disc/icvl/documente/pdf/tech/ICVL Technologies pape
r16.pdf

1*4




2.3 Granturi/proiecte castigate prin competitie

Punctaj
total 2.3
=20

2.3.2.2 Membru in echipa - Granturi/proiecte nationale

)

»Sistem statistic de indicatori pentru cuantificarea i monitorizarea Noii
Economii in Romania”, CNCSIS, tema 1, cod 113/2004, Academia de Studii
Economice din Bucuresti - membru colectiv. Perioada: 2004-2005

1*5

»Modelul sistemului informational national pentru caracterizarea Noii Economii
in Romania”, Program CEEX , Modul I, 2-Cex06-8-65/26.07.2006, coordonator
Dana Colibaba, Academia de Studii Economice din Bucuresti — membru colectiv.
Perioada: 2006-2008

1*5

,»UNI-C Strategii, sisteme, metode si instrumente pentru managementul
cunoasterii in universitati”, Proiect CEEX 645/1, 28.07.2006, Modulul III; TIP:
P-CD, partener Universitatea TRANSILVANIA, coordonator conf. univ. dr.
Constantin Duguleand — membru colectiv. Perioada: 2006-2008

1*5

Platforma ASPECKT aprobata prin O.M.Ed.C. nr. 5066/6.09.2006, cod CNCSIS
76/2006 — membru colectiv. Perioada: 2006-2008

1*5

Punctaj total realizat - A2= 8+31,3+33,33+20=92,63

92,63

A3

Recunoasterea si impactul activitatii (A3)

3.1 Citari in carti si reviste ISI / BDI

Punctaj
total 3.1
=88

3.1.1 Citari 1n reviste ISI si BDI - in revista ISI cu factor de impact mai mare ca 0
sau indexata BDI

2

Titlul citat: “The adoption of digital marketing in financial services under crisis”,
Bulletin Of The Transilvania University of Bragov, 2 51 (2009), pp. 161-166;
Daj A. and Chirca A ;
ISSN citat: 2065-2194

Titlul care citeaza: “To Be or Not to Be in Social Media Arena as the Most Cost-
Efficient Marketing Strategy after the Global Recession”, Procedia - Social and
Behavioral Sciences, Volume 24, 2011, Pages 260-268, The Proceedings of 7th
International Strategic Management Conference, ISSN: 1877-0428, ELSEVIER;
DOI:10.1016/j.sbspro.2011.09.083 ;

Autori: A. Kazim Kirtisa, Filiz Karahan;

Indexare in:
http://www.sciencedirect.com/science/article/pii/S1877042811016119

1*2

Titlul citat: “E-Marketing Tools and the New Dimension of Integrated Marketing
Communications in European Higher Education Services”. Problems of
Education in the 21st Century, 12 (12), 36—45; Daj A. and Chirca A.;

ISSN citat: 1822-7864

Titlul care citeaza: Building the Technology Toolkit of Marketing Students: The
Emerging Technologies in Marketing Initiative;

Autori: Fred L. Miller, W. Glynn Mangold, Joy Roach & Terry Holmes;
Publicatia: Marketing Education Review Volume 23, Issue 2, 2013

Link: http://www.tandfonline.com/doi/abs/10.2753/MER1052-8008230202
Indexare in:

http://www .tandfonline.com/action/journalInformation?show=abstractingIndexin
g&journal Code=mmer20#.VUZR4qb7Rbw

1*2

Titlul citat: ,,Digital Marketing Instruments: Using Online Communities for
Product Innovation”, Recent, 2009; 10(27):227-232.
ISSN citat: 1582-0246 (2065-4529); Daj, A., Chirca, A.;

Titlul care citeaza: “The Application of Crowd Sourcing in Educational
Activities”, ISSN 2029-7564 (online) SOCIAL TECHNOLOGIES 2012, 2(1), p.
67-76;

Autori: Monika Skarzauskaité;

1*2




Link: https://www3.mruni.eu/ojs/st/article/view/145/138
Indexare in: https://www.mruni.eu/en/mokslo_darbai/st/apie leidini/

Titlul citat: “E-marketing tools and the new dimension of integrated marketing 1*2
communications in european higher education services”. Problems of Education

in the 21st Century, vol. 12, pp. 36-45; Daj A. and Chirca A.;

ISSN citat:1822-7864

Titlul care citeaza: “Internal And External Communication in Higher Education
Institutions” — SEA - Practical Application of Science, Volume III, Issue 2 (8) /

2015;

Autori: Emanuela Maria AVRAM;

Publicatia: SEA — Practical Application of Science;

Link: http://sea.bxb.ro/Article/SEA 8 42.pdf

Indexare in: http://sea.bxb.ro/bdi/

Titlul citat: “Marketing Strategies: Innovative Financial Services—Determining or 1*2
Overcoming the Crisis”, ICEEMS, Brasov, 2009; Daj, A., Chirca, A.;

ISSN citat: 1582-0246

Titlul care citeazd: ,Profilul gospodariilor care economisesc — instrument
important in segmentarea pietei bancare”; ISSN: 2359-8972

Publicatia: Revista Romana de Statisticd Supliment 12/2015;

Autori: Dr. Andreea Cambir; Cornelia Barti; Sofica Musat ; Gheorghe Emanoil

Vaida;

Link:  http://www.revistadestatistica.ro/supliment/index.php/revista-romana-de-
statistica-supliment-122015/

http://www.revistadestatistica.ro/supliment/wp-

content/uploads/2016/03/RRSS12 2015 AO08.pdf

Indexare in: Revista indexata in baze de date intenationale (IndexCopernicus,

DOAJ, ICCAP, EBSCO, RePEc)
http://opac.biblioteca.ase.ro/opac/bibliographic_view/199011;jsessionid=3E14E
D534E5D377CB96B49264BES5906D

3.1.2.1 Citdri in carti - in carte de specialitate sau volum colectiv publicate in 4)
strdinatate

Titlul citat: “Digital Marketing and Regulatory Challenges of Machine-to- 1*4
Machine (M2M) Communications” - Remote Engineering and Virtual
Instrumentation (REV), 2012, 9th International Conference, pages 1-5; A. Daj, C.
Samoila, D. Ursutiu;

ISBN citat: 978-1-4673-2540-0

Titlul care citeaza: “Machine-to-Machine Service Enablement - Device Data

Store model”; Print ISBN: 978-1-4673-5984-9;

Autori: Cackovic, V.; Popovic, Z.; Monjas, M.-A.;

Publicatia:  Proceedings of the 12th International Conference on
Telecommunications ConTEL 2013; pp.325,332;

Link:

http://ieeexplore.ieee.org/xpl/abstractReferences.jsp?tp=&arnumber=6578307&u
rl=http%3A%2F%2Fieeexplore.iece.org%2Fxpls%2Fabs_all.jsp%3Farnumber%
3D6578307

Indexare in:

http://ieeexplore.ieee.org/xpl/mostRecentlssue.jsp?punumber=6573522

Titlul citat: “Digital Marketing and Regulatory Challenges of Machine-to- 1*4

Machine (M2M) Communications” - Remote Engineering and Virtual
Instrumentation (REV), 2012, 9th International Conference, pages 1-5; A. Daj, C.
Samoila, D. Ursutiu;

ISBN citat: 978-1-4673-2540-0

Titlul care citeaza: ‘“Machine-to-machine communication for process
optimization in agriculture”; Print ISBN: 978-1-4799-6721-6;

6




Autori: Sebastian Gansemer; Jonas Sell; Simon Schulz; Bettina Horster; Thomas
Horster-Moller; Christian Rusch; Albert Pauls; Uwe Grofimann; Evren Eren;
Publicatia: Wireless Systems within the Conferences on Intelligent Data
Acquisition and Advanced Computing Systems: Technology and Applications
(IDAACS-SWS), 2014, 2nd International Symposium;
Link:http://ieeexplore.ieee.org/xpl/abstractReferences.jsp?tp=&arnumber=69546
22 &url=http%3 A%2F%2Fieeexplore.ieee.org%2Fxpls%2Fabs_all.jsp%3Farnum
ber%3D6954622

Indexare in:
http://ieeexplore.ieee.org/xpl/mostRecentlssue.jsp?punumber=6945928

Titlul citat: “Digital Marketing and Regulatory Challenges of Machine-to- 1*4
Machine (M2M) Communications” - Remote Engineering and Virtual
Instrumentation (REV), 2012, 9th International Conference, pages 1-5; A. Daj, C.
Samoila, D. Ursutiu;

ISBN citat: 978-1-4673-2540-0

Titlul care citeazd: “CAP 7 Supporting machine-to-machine (M2M)
communications in long-term evolution (LTE) networks” — in Machine-to-
Machine (M2M) Communications, 1st Ed.; Print Book ISBN: 9781782421023;
Autori: edited by Carles Anton-Haro, Mischa Dohler;

Publicatia: Machine-to-Machine (M2M) Communications, 1st Edition -
Architecture, Performance and Applications;

Link: http://store.elsevier.com/product.jsp?isbn=9781782421108

Indexare in:
https://books.google.ro/books?id=cHMmBAAAQBAJ&printsec=frontcover#v=o
nepage&q&f=false

Titlul citat: “Digital Marketing and Regulatory Challenges of Machine-to- 1*4
Machine (M2M) Communications” - Remote Engineering and Virtual
Instrumentation (REV), 2012, 9th International Conference, pages 1-5; A. Daj, C.
Samoila, D. Ursutiu;

ISBN citat: 978-1-4673-2540-0

Titlul care citeaza:

“Performance evaluation of a tunnel sharing method for accommodating M2M
communication to mobile cellular networks”; Globecom Workshops (GC
Wkshps), 2013 IEEE, On page(s): 157 — 162; ISSN: 2166-0077;

Autori: Sakurai, S.; Hasegawa, G.; Wakamiya, N.; Iwai, T.;

Publicatia: Globecom Workshops (GC Wkshps);
Link:http://ieeexplore.ieee.org/xpl/articleDetails.jsp?arnumber=6824979&naviga
tion=1

Indexare in:
http://ieeexplore.ieee.org/xpl/mostRecentlssue.jsp?punumber=6820092

Titlul citat: “Digital Marketing and Regulatory Challenges of Machine-to- 1*4

Machine (M2M) Communications” - Remote Engineering and Virtual
Instrumentation (REV), 2012, 9th International Conference, pages 1-5; A. Daj, C.
Samoila, D. Ursutiu;

ISBN citat: 978-1-4673-2540-0

Titlul care citeaza: “The M2M promise, what could make it happen?”, World of
Wireless, Mobile and Multimedia Networks (WoWMoM), 2013 IEEE 14th
International Symposium and Workshop; Print ISBN: 978-1-4673-5827-9;
Autori: Laya, Andres; Markendahl, Jan;

Publicatia: World of Wireless, IEEE 14th International Symposium and
Workshops on Mobile and Multimedia Networks (WoWMoM), 2013;
Link:http://ieeexplore.ieee.org/xpl/articleDetails.jsp?arnumber=6583489&naviga
tion=1

Indexare in:
http://ieeexplore.ieee.org/xpl/mostRecentlssue.jsp?punumber=6570845
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Titlul citat: “Digital Marketing and Regulatory Challenges of Machine-to- 1*4
Machine (M2M) Communications” - Remote Engineering and Virtual
Instrumentation (REV), 2012, 9th International Conference, pages 1-5; A. Daj, C.
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