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2 The offense of capital market manipulation,
Laura Manea, Buletinul Universitatii Transilvania,
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3. Implementarea  politicilor  regionale in
conditiile integrarii U.E. Laura Manea, Colocviul
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I Advertising Strategies of Romanian Producers of
Organic Products — Conferinta internationala LUMEN
— TCA 2014 —Universitatea Valahia Targoviste 2014

2, The label of organic products - means of
promoting.  European and  national  regulatory

Jramework — NEEFOOD Congress 2015, Universitatea

Transilvania Brasov

3. Exploratory research regarding the influence of
tv spots on children's behaviour - Conferinta
interdisciplinara Globalization, Intercultural Dialogue
and National Identity 2015 - Universitatea Petru Maior |
din Targu Mures

4. The Impact of the European Legislation on
Adbvertising Strategies in the Field of Food Products -
IPC 2015 — The International Conference for Doctoral
Students — Universitatea Lucian Blaga din Sibiu.

3, Cooperation between eu member states 1o
prevent international tax evasion and fraud, Adrian
Constantin Manea, Laura Manea, The International
Conference on Tradition and Innovation in the
Academic Law System. Brasov, 2011, ISBN 978-960-
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6. Capital market needs in a market economy. Case
study - ROMANIA, Laura Manea, CONFERINTA
INTERNATIONALA DE BIBLIOTECONOMIE SI
STIINTA INFORMARIIL, BRASOV, 2010, ISSN 2066-
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