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respectively the budget hotels. The article analyses the recent marketing decisions of the french group
Accor, one of the most prolific world hotel groups, the decisions of restraining the budget field managed
by the hotel, and the actual preferences of the customers of the biggest curopean tourism group, TUI, for a
significant increase of accomodation’s comfort during holidays, but also the degree in which the hote]
field from our country holds the necessary assumptions for adaptation at these major changes. Moreover
the development of international tourism represents a declared priority of the romanjan ministry,
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1. Introduction

The field of budget hotels has developed in the years '80 and '90, in Europe and North
America, representing the answer for adaptation of the accommodation service
providers at the increasing demand for modest hotel services offered at low prices. The
budget accommodation is distinguished by ensuring limited accommodation and food
services at reasonable prices. The services offered include a simple and functional
comfort in the use of Very attractive rates. The elements which explain the low rates are,
mainly, the low construction costs and the low maintenance costs,

2. The features of the budget hotels

The World Tourist Organization and most national tourist boards use the internationally
recognized star rating to classify hotels. The scheme is presented in table 1.

Table 1. The star rating to classify hotels

Hotel —F’eatures T

rating

One-star | A budget market hotel with limited facilities, offering bed, breakfast and evening meal, and
characterized by informal standards of service to residents

Two-star | An economy market hotel with limited facilities, offering more extensive dining facilities,
and characterized by informal standards of service to residents

Three- A mid-market hotel with more extensive facilities, offering a full range of dining and bar
star services, with professional standards of service, to residents and no-residents

Four-star | An upscale hotel offering formal standards of service, with extensive facilities and services to
residents and no-residents

Five-star | A luxury hote| offering "flawless" service standards with professional multilingual staff, and
a full range of facilities of the highest quality

Source: Bowie, D, Buttle, F, Hospitality Marketing — An Introduction, Elsevier Butterworth-Heinemann,
Oxford, 2004, p. 92

Compared with the traditional forms of accommodation, budget hotel is a relative new
concept in most countries. It js difficult to define the term budget hotel precisely,
Logically, a budget hotel could be any hotel below four-star level. It normally has a
minimum of 50 rooms, and will be branded by a major chain. Such hotels typically have

'Ismail, A, Fron Office Operations and Management, Thomson/Delmar, New York, 2002, pp. 37-38
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